
 
 
 
 
 
 
 
 
 
 
 
“Through our membership and involvement over the past nine years, CVC has continued to offer 
solutions and best practices along with significant networking opportunities to better understand the 
needs in our metropolitan area.  Our continuing association with CVC has allowed us to grow and 
build upon our INVOLVE program.” 
 
David M. Fowler, Office Managing Partner 
KPMG 
 
 

"Being a member of the Corporate Volunteer Council has many advantages.  It provides members 
with a forum to network with other businesses to share effective practices and address community 
needs through workplace volunteering.” 
 
Jeanne Greenwald, Community Relations Specialist 
American Century Investments 
 

 
 
"The Isle of Capri is proud to be a partner with the CVC to participate in civic projects." 
 
Mike Tamburelli, Vice President/General Manager 
Isle of Capri Casino 
 
 

“Our membership is an integral part of managing the Hallmark Employee Volunteer Program.  It 
provides us the forum to learn the best practices of local and national programs and to share our 
key learnings and ideas with others.  Hallmark has incorporated many volunteer policies and 
procedures that we have learned in our meetings.  We recommend CVC membership to all 
employee volunteer managers, whether you are seasoned or a newbie.” 
 
Susie Haake, Retired Volunteer Program Manager 
Hallmark Cards, Inc. 

 
 
“The CVC is a great source for sharing volunteer programs with various local companies in order to gain 
a better perspective on how we can better our company volunteer efforts and assist in creating a better 
community in which to live.” 
 
Annette Duncan, Human Resources Coordinator 
John Deere Agricultural Marketing Center 
 
 

 
“As a new member of the Corporate Volunteer Council, we are looking forward to the opportunity 
to enhance and grow our current community programs by exchanging knowledge, support and 
best practices with the group and its members.   The meetings I attended as a guest were 
informative and beneficial, and we look forward to being a permanent part of the CVC.” 
 
Kristen Brotherton, Marketing Manager 
Colliers Turley Martin Tucker 

What do our member companies think?



 
“The CVC has been a wonderful asset to our company.  They have brought a better understand of 
the needs of our community, as well as provided the tools necessary to assist our employees in 
meeting those needs.  CVC has been a place to network with other companies, share best 
practices, provide ideas for special situations and provided contacts to non-profit agencies that we 
had not previously worked with.  Our investment in the CVC has enhanced our volunteer program 
tremendously.” 
  
Cindy Pugh, Community Relations Supervisor 
UPS 

 
 
"Employee volunteerism is a key component of Kansas City Power & Light's  
new community strategy, where we'll be reaching out to make a measurable  
difference in the communities we serve. Through our involvement with the  
CVC, we are able to identify best practices from other companies and gain  
valuable insight into creating meaningful volunteer opportunities that motivate  
our employees to get involved and stay involved."     
 
Carol Baker, Community Relations Representative  
Kansas City Power & Light  
 
 

“The Greater Kansas City CVC brings together volunteer managers from corporations and local 
businesses to collaborate, share effective practices and exchange ideas and information on 
workplace volunteerism.  This network has been a valuable resource to strengthen Sprint’s 
employee volunteer program and improve the community in which we live and work.” 
  
Rebecca Caldwell, Community Relations Program Coordinator 
Sprint 

 
 
 
 
“The CVC provides a valuable networking forum to share and learn about best practices  
in community involvement efforts.”  
 
Janna Dillon, Marketing Specialist 
Black & Veatch Corporation 
 
 
 

“The CVC provides us with a fantastic opportunity to network with other company representatives 
and learn more about their volunteer programs and best practices. Through the CVC, we gain a 
greater understanding of the needs of the Kansas City community and how we can all work 
together, share ideas and learn from each other's experiences to improve our volunteer programs 
and help our citizens.”  
 
Michelle Shank, Community Relations Coordinator 
H&R Block 

 
 
 


